
9 Conversion Rate Strategies 
for F2P Games 

 
This is an extra resource to go along with the original article: 

Turning Players into Payers: Why F2P Conversion Rate 

is So Important to Your Game's Success 

 
 

 
Need some help converting players into payers? These strategies should help! 

 
1. Offer a high conversion item  
A high conversion item is an in-game purchase that’s almost too good to be true. It’s cheap and 
impactful to the player’s ability to succeed. It’s an easy purchase that makes the player willing to 
make future purchases. It should be highly valuable to the player, useful for a long time, and 
only available for purchase for a short time.  
 
2. Keep things easy early  
Let your players invest themselves in the game for a time by playing without pitching them to 
make a purchase. They’ll bail if you try to grab their cash too early.  
 
3. Give away some of the things you sell  
Give your players a taste of what they can buy by giving some away. This lets them know what 
they’re missing. (Pro tip: Give them currency for completing actions that help you grow, like 
inviting their friends.) 
 
4. Limit how much they can play  
Place a barrier on what they can do in a given time (moves, turns, rolls, etc.) then charge them 
for more freedom or to lift the barrier for a time. 
 
5. Make purchase recommendations  
Often players aren’t intimately familiar with your in-app store, so they don’t know you sell things 
to solve your problems. Make suggestions when it seems like they need help so they know 
purchasing is a solution to their problem.  
 
6. Bundle products together into “starter packs” 
People love buying groups of things, especially if the group is less expensive than those items 
would be individually. Offer starter packs to entice them to buy.  
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7. Offer limited-time purchases  
Nothing gets people to buy more like scarcity. Any time you add new products to your in-game 
store, you should put a timer on them. People will buy if they fear they’ll miss out.  
 
8 Make your store part of your game loop 
Your players can’t buy from your store if they don’t visit it! Make your store part of the player’s 
natural loop so they’re exposed to it repeatedly. Furthermore, make it accessible from every 
screen.  
 
9. Leverage consumables  
Consumables are the biggest revenue generators, especially if they’re valuable. They tempt 
players to make another purchase to get that same benefit.  


